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Abstract 
The Olympic Games which is expected by Chinese people for years will be held 
in Beijing on August 8th, 2008. It is of great importance for Beijing, which is also a 
grand event for China. Beijing Olympic Games is also under the spot light of world 
media. Not only Chinese people pay close attention to the Olympic Games, but also 
the whole world people keep their eyes fixed on Beijing. 
In mass communication, there will be different forms of sports media content and 
different opinions from sports events. What kind of press environment will be during 
the Beijing Olympic Games? Is sport just a game of body? Is there anything else 
brought from sports media content in addition to entertainment? Will the criticism 
disappear which is about Beijing using Olympic for political purpose? 
This article creates the concept of the sports and media complex. It also points 
out the sports alone can’t be a kind of mass communication medium. The sports 
should be mixing in the mass communication media, which would have great 
influence on the society. 
Beside entertaining function, the sports and media complex has great effects on 
moralizing. Such moralizing function can affect the social rule and the people’s sense 
of worth. 
From the macroscopically aspect, the sports and media complex enlarges its 
press environment using its entertaining character to attract millions of people. Then 
the media frames the sports content to produce metaphors. The metaphors include 
encouraging patriotism, raising national cohesion, confirming national identification, 
supporting political leaders and obeying social rules. 
From the microcosmic aspect, the sports and media complex creates 
suppositional situation which causes single one’s emotion. Such emotion can turn to 
be attitudes and behaviors. This is the way that the sports media complex influences 
every single man. 
The article pointes out that the sports and media complex can efficiently reduce 
oppositional decoding and moralize the people. At the same time, the article proves 















raising national cohesion and confirming national identification through case studies. 
The two cases are the event of Beijing bid the 2008 Olympic Games and the events of 
2006 German World Football Cup. 
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① 杰•科克利.管兵译.体育社会学——议题与争议（第六版）[M]. 北京：清华大学出版社，2003. 77－78. 








































数量已经让其他城市的都市报侧目了。一般的晚报和都市报都会有 3 到 4 个版的
体育内容。 
                                                 
① 中国大百科全书体育[Z].北京：中国大百科全书出版社，1982. 1. 
② 沃尔特·李普曼. 林珊译. 舆论学[M].北京：华夏出版社，1989 














第一章  绪 论 
3 
此外，媒体和体育结合之紧密也体现在各种传媒类型和文本上。例如，《2003



























                                                 











































                                                 
① 接受研究：受众中心理论，关注不同类型的受众怎样理解特定形式的内容，有时也称作接受分析。 
② 斯坦利·巴兰 丹尼斯·戴维斯. 曹书乐译. 大众传播理论：基础、争鸣与未来[M]. 北京：清华大学出版
社，2004.268. 



















































第二章  体育媒介混合体的观点和理论溯源 
第一节  体育媒介论的提出以及问题 
国外学者尤其是美国学者对于体育与大众媒介的研究比较深入。但他们大部
分是从经济学、营销学、管理学、社会学的角度对体育进行研究。 
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